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Family Fun Fall Act1v1t1es at the
2024 Watr Harvest Festlval

Families taking a tour of the Edward C. Little Water Recycling Facility, guided by West Basin Municipal Water District engineers. More than 1,200 people came to this free family-centered community event
featuring inferactive water education acfiviies, stage shows, contests, Edward C. Little Water Recyclmg Facility tours, food, and enterfainment focused on promofing the importance of water sustainability

and conservation. Photo courtesy, Araceli Hernundez Leuzmger ngh School Multimedia Careers Aca

emy student.

A First for the Board and the Country

By Ron Sokol

I was emailed a press release that truly
caught my attention: South Bay Workforce
Investment Board Becomes the First Workforce
Board in the U.S. to Register Non-Traditional
Apprenticeship Program Nationally.

To be certain, the South Bay can take genu-
ine pride as the home base of the Workforce
Investment Board. So, let me share a bit about
this dedicated group:

The Board encompasses eleven cities: El
Segundo, Gardena, Hawthorne, Hermosa
Beach, Inglewood, Lawndale, Torrance,
Lomita, Manhattan Beach, Redondo Beach,
and Carson. Over fifty people are on the
Board, which for decades has embraced very
focused goals: “We will promote an innovative
workforce development system that supports
job retention and creation and accelerates
economic growth in the South Bay region.”

Now, the reach of the South Bay Workforce
Board has expanded to other locations across
the country.

Jan Vogel has been the Executive Director
of the Board for over forty years.I contacted
Jan and his colleague Chris Cagle, the Board’s
Director of Business Services and Apprentice-
ship. Excuse the metaphor, but for me, it was
kind of like interviewing Babe Ruth and Lou
Gehrig at the same time. They, of course,
will find that description way over the top.
Jan and Chris will say, very matter-of-factly:
“This is our job, Ron, it’s why we’re here...”

A few examples of the Board’s successes,
and then back to the first-in-the-nation
press release:

Over one thousand apprentices through the
South Bay Board were among those who
helped build the remarkable SoFi Stadium.

This multi-billion dollar structure has many
moving parts and now has quite an international
reputation. It is already a notably popular venue.

In addition, the Board has received two of
the largest federal national Emergency Grants
in history, each provided by the Department
of Labor. This led to training thousands of
laid-off workers, local residents, and youth to
get them back to work. Bottom line, when
times are tough -- think about when we have
suffered in recession or from Covid -- the
Board has strived mightily to be a safety net.

Further, through a contract with the Los
Angeles Department of Public Social Services,
the Board has provided Cal Works participants
with opportunities not just to get a job but
to stay employed and then achieve higher
pay. One of the Board’s consistent goals is

to foster self-sufficiency and independence.
CalWorks, if you are not familiar with it,
means California Work Opportunity and
Responsibility to Kids Program. The Board
wants to and does help youth, particularly
those with limited resources.

And you may be familiar with the Board’s
One-Stop Business & Career Centers in
Gardena, Inglewood, Hathorne, and Carson.
These are aimed at helping to develop each
individual’s job skills, abilities, and attitudes.
The extent and breadth of job placements
through the One-Stop Centers are many and
speak for themselves.

So, then, to the press release about appren-
ticeships, which are also part of the Board’s
bread and butter.

See SBWIB, page 4
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By Ryan Rojas, Cinemacy.com

The new documentary Will & Harper is
more than a feel-good, hilarious buddy road
trip movie. It’s also an emotional, heartfelt
film about the courage to reinvent yourself
amid uncertainties, discomfort, and danger
in the face of the unknown. Starring old
friends Will Ferrell and Harper Steele, Will &
Harper is a film about rediscovery, support,
and fearlessly embracing new beginnings
through friendship.

We’re all familiar with funnyman Will
Ferrell, best known for his starring roles in
Achorman and Elf. However, Andrew Steele,
an Emmy award-winning former head writer
at Saturday Night Live, contributed to his
earliest successes. Steele helped Ferrell cre-
ate some of his most memorable characters
during their time on SNL, which resulted
in a long-running creative partnership and
personal friendship.

Will & Harper opens with Will Farrell
sitting for the camera while recounting his
decades-long friendship with Andrew while
iconic SNL clips play. Will then shares that,
years after leaving the show, he received
an unexpected email from Andrew: that he
was coming out as a trans woman named
Harper. Initially stunned, Ferrell reached out
to reconnect and explore this new dynamic
in their friendship. And so, the pals set out
on a road trip across America’s heartland to
spend time together, gain new perspectives,
and help them work through this new and
confusing future.

From their first reuniting, it’s clear how
close Will and Harper were then and remain

“A genuinely moving tribute to friendship”
R
“An endeavor that could change and even save lives™
s

“Poignant and laugh-out-loud funny™
Indieie

A Netflix Documentary
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Will & Harper, courtesy Netflix.
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Will & Harper Shows the Beauty In Hitting
the Road to Rediscover Yourself

now. Will hops into Harper’s four-runner, and
the two immediately return to being their
old selves, doing bits about Pringle’s chips,
Walmart, Pabst Blue Ribbon, and more. But
as familiar as it is, it’s not the same. Even
though Harper still loves drinking PBR beer
and enjoying shamelessly trashy pop culture,
she asks herself, is she still the same person
she was before? Will wonders the same; is
this a new person before him? What does
their new friendship look like?

Will Ferrell is the perfect person for any
audience to navigate this new experience
with. He provides an endless stream of
lightheartedness and laughter to keep the
situation fun (asking Harper if she’s now a
worse driver than before). However, the doc’s
most memorable moments arise when real
life stops the comedy. When Will meets the
mayor of Indiana courtside at a Pacers game,
Harper shares that he signed anti-trans laws
in the state, putting Harper in an uncomfort-
able position. But the most painful, borderline
dangerous moment was during their stop in
Texas, where an all-you-can-eat steak chal-
lenge turned into a scary affair where locals
chastised them, and social media harassed
them, leading them to both acknowledge the
frightening situation through tear-filled shock.

Atits core, Will & Harper is a movie about
embracing the unknown. Seeing Harper and
Will confront change despite scary futures
is genuinely inspiring. The journey of self-
discovery as we age is a theme anyone can
relate to. Directed by Josh Greenbaum (Barb
and Star Go to Vista Del Mar), Will & Harper
is a terrific documentary that promotes tol-
erance and should be a must-watch for all
audiences. Life can be scary, but it’s less so
with a little help from our friends.

1h 54m. Will & Harper is rated R for
language. *

Ryan Rojas
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All Hallows by Christopher Golden

By El Segundo Public Library
Assistant Roz Templin

This month’s featured book is a recom-
mendation for the current season of scares and
the reading of frightening fiction. Christopher
Golden’s All Hallows is a great choice for this
type of tale. Tony Barbosa and his teenage
daughter Chloe share a deep love for ghoulish
amusements, the biggest being their collabo-
ration in their Haunted Woods attraction. On
Halloween night, 1984, they will present the last
edition of the annual scarefest that they share
with their neighbors in Coventry, Massachusetts.
Coincidentally, some of those neighbors will
be attending a block party that same night.
And yes, all Hell WILL break loose!

There are eerie episodes of ghostly trick or
treaters begging for help, the legend of the
creepy Cunning Man and isolated instances of
pure supernatural manifestations. And there’s
the drama over at the adults’ party that bares
their secrets --- which ones are struggling to
maintain their marriages? Is there a criminal
among them? As the author reveals in an in-
terview with writer Paul Semel, “If you want
to unravel any group of people — in this case
a neighborhood full of families — you expose
their secrets. A neighborhood, especially when
I was a kid, is full of people who live side by
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All Hallows by Christopher Golden.

side and who are generally friendly to one
another without ever really becoming close
friends. There are exceptions, of course. But a
suburban neighborhood was always sort of the
definition of “polite society.” Pull the thread of
someone’s secrets, and all of a sudden people
aren’t so polite anymore. It’s insidious.”

It’s Good versus Evil in Suburbia. There’s a
lot going on during this night of October 31*.
Told from various viewpoints, the night starts
to unravel when some people start to notice
that there are a few particular kids dressed in
costumes from days of yore. These children
seem scared and soon seek the townspeople’s
protection from a supernatural being called
The Cunning Man. When sympathetic folks
take them in, more mayhem follows.

Some resourceful teenagers figure prominently
and through some twisty turns, awareness
dawns on several residents, but not before a
lot of damage is done.

I remember an equally thrilling book by Mr.
Golden called The Boys Are Back in Town, from
2013. A young man goes back to his 10 year
high school reunion to find that he and some
of his former classmates may be enmeshed in
a dark ritual that was done in the past. Golden
has also written books and comics that featured
characters from the television show Buffy the
Vampire Slayer. He’s a prolific storyteller and
All Hallows is good start in his significant
body of literary works. As the author says in
the interview with Semel, “I love this book so
damn much.” T have to agree! *
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EMPLOYMENT

Mult IT jobs. All req. travel/reloc.
& BS/equiv & 5 yrs exp incl: (JCI)
IT Prict Lead - C#.Net, VB.Net, Cor
Java, PL/SQL, XSLT, SOAP WSDL,
JavaScrpt, Angulr, ASPNET, HTML5,
Bootstrp, REST API, SSIS, MS SQL
Srvr 2017, Visual Sourc Safe, GIT,
JIRA, Confluenc, HP QC, OpenShift,
IBM BPM 8.1, & Oracl OPA. $130,853/
yr. (JC10) Sr. IT Prjct Mngr — 2 yrs w/
Appl. Onboarding Methodolgy (AOM),
Rol Access Framewrk (RAF), SoapUI,
Postmn, MySQL, AD, LDAR, AWS, Azur,
Kubernets, Linux, MS Visio, Apach
Tomcat, IntelliJ, Java, Groovy, SQL,
HTML/CSS, PowrShell, & Shell Script.
$130,853/yr. Send résumé w/ JC# to
Saviynt, Inc., 1301 E. El Segundo
Blvd, Ste D, El Segundo, CA 90245

WANTED

VINYL RECORDS, cassettes, CD’s,
78's, anything musical & collectible.
T-shirts, programs, posters, tickets,
audio equipment. Buy/Sell. Studio
Antiques & Vinyl. 310.322.3895.
El Segundo.

WANTED

ANTIQUES, COLLECTIBLES, jewelry,
military, pottery, garden, mid-century,
retro, art, ASIAN, silver, coins, stamps,
anything unusual. FREE APPRAISALS.
You know us from Storage Wars. Buy/
Sell. 310.322.3895. El Segundo.

EMPLOYMENT

information involving financial data,
including valuation of businesses.
Telecommuting permitted one day
out of the week. Annual salary range
for this position is between $125,700
and $145,700. Associate Marketing
Manager (CIPYL): Work closely with
the Product Design, Packaging &
Development teams to bring innovative
& compelling toys to market on time &
on budget backed by Consumer
Insights. Telecommuting permitted.
Annual salary range for this position
is between $161,596 and $181,596.
Send resume to: talentacquisition@
mattel.com. Must reference job title
and job code. ¢

Mattel Sales Corp. has the following
positions available in El Segundo,
CA: Sr. Financial Analyst (CIPEG):
Conduct quantitative analyses of

To appear in next week’s paper, submit
your Classifed Ad by Noon on Tuesday.

Late Ads will incur a $20.00 late fee.
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Beach Cities Rotaract Come Together
to Help Feed Those in N eed
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Beach Cities Rotaract helped out at the LA Foodbank with USC Rotaract and SMC Rotaract Club going through 35,000 pounds of produce. Thanks to everyone who came out to do good and put service above self. Photo courtesy Beach Cities Rotaract.

These tips from Bank of America can help
you create a meaningful legacy while gener-
ating a healthy retirement income

For most business owners, retirement is
either a subject they welcome or the last thing
they want to think about. If you are look-
ing forward to that day, you have probably
already started preparing to move on from
your business. Indeed, selling your business
— or gifting it to the next generation — may
be central to your retirement plan.

Assuming your company has the systems
in place to operate without your direct par-
ticipation, your first step is to get an accurate
assessment of its worth. A professional valu-
ation and tax expert can help you look past
your emotional attachment to the company
and gauge its true value.

Prior to making any move, consider your
income needs in retirement, keeping in mind
that merely matching your current salary may
not be enough if the business has also been
paying for things like health insurance, car
leases, club memberships and tax preparation
— expenses you may have to start covering.
Having a conversation with your financial
advisor is key to making the right decision.

With all that information in hand, consider
these three options for transferring or selling

Money Sense

Smart ways to transfer the family business

the business to family members, friends, long-
time employees or another interested buyer.

Transfer the business as a gift. Say you
want to pass the business down to a child
or grandchild. The lifetime federal gift tax
exemption gives business owners consider-
able latitude to transfer part or all of the
company as a gift. The exemption can ¢
hange annually.

You may owe federal gift taxes on amounts
exceeding the exemption, but once the busi-
ness is out of your hands, it is no longer
part of your estate, and future growth of
the company will not subject your estate to
additional transfer taxes. You may also be
able to supplement your retirement income
by continuing to work for the new owners.

Assist the buyer with financing. What
if you want to sell the business to a family
member or an employee who does not have
enough assets to complete the transaction? To
get around that, you could lend the buyer the
money for the sale in exchange for a promis-
sory note, which allows the buyer to pay you
back directly. You and the buyer determine
what terms work for all parties involved. The
buyer benefits from the opportunity to own a
business, and you receive a steady stream of
income from the principal and interest that

the buyer pays for an agreed-upon period.

Even after a sale, many former business
owners can stay involved and earn income by
serving on the board of directors or consult-
ing. You might even continue helping with
day-to-day operations in a reduced but vital
role, such as serving long-time clients that
are used to working with you.

Execute a partial sale. If you do not want
to cut ties with your business entirely, another
option is to sell part of the company while re-
taining a portion of business assets and income.
You will want to spell out the arrangement
with the new majority owners in the formal
transfer or sale agreement. That also should be
the case if you are turning the business
over or selling it to other family members.
You may pay capital gains tax on any profit
from the sale, but you may also get a steady
income from rent or lease of office space or
other assets.

Whatever choice you make, a smooth transi-
tion can be the crowning legacy of the years
of care and effort you have poured into your
business. And you can have the satisfaction
of knowing that your vision has the potential
to live on for generations to come.

Merrill, its affiliates, and financial advisors do

not provide legal, tax, or accounting advice. You
should consult your legal and/or tax advisors
before making any financial decisions.

This material does not take into account your
particular investment objectives, financial situations
or needs and is not intended as a recommenda-
tion, offer or solicitation for the purchase or sale
of any security, financial instrument, or strategy.
Before acting on any information in this material,
you should consider whether it is suitable for
your particular circumstances and, if necessary,
seek professional advice. Any opinions expressed
herein are given in good faith, are subject to
change without notice, and are only correct as
of the stated date of their issue.

Merrill Lynch, Pierce, Fenner & Smith Incorpo-
rated (also referred to as “MLPF&S” or “Merrill”)
makes available certain investment products
sponsored, managed, distributed or provided by
companies that are affiliates of Bank of America
Corporation (“BofA Corp.”). MLPF&S is a regis-
tered broker-dealer, registered investment adviser,
Member SIPC, and a wholly owned subsidiary
of BofA Corp.

#6400778

For more information, contact Merrill
Lynch Financial Advisor James Fenton
of the South Bay office at 310-536-1609. «
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Congratulations to Our Honor Roll Award Students
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We are proud of our Cardinal Scholars. Great to see all the parents that came out fo support. Photo courtesy City of Lawndale High School.
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Traditional apprenticeships are in fields
such as construction, building and trades,
and certain parts of the health care industry.
There are years of history there, but Jan
made it quite clear:

“The Governor set a goal to get 500,000 new
apprentices in 2029, and the President is even
more ambitious by making apprenticeship a
national priority. To get there, we cannot limit
the program to what have traditionally been
apprenticeship programs, such as electrical,
plumbing, framing, painting, and the like.
This is why we have developed a program
for almost any kind of occupation, which
businesses, big or small, can use to their
real benefit. The focus is on attracting new

employees, training them, and for the business
to then be in a position to retain good workers.
As just one example, we can help by putting
together a template for manufacturing jobs.
Aero-Flex and Space-Flex were designed to
serve the aerospace sector but have become
a means of expanding apprenticeship models
nationwide. Through the non-traditional ap-
prentice program, companies receive access
to a pipeline of talented job seekers ready for
immediate employment in areas like advanced
manufacturing and engineering.”

Jan and Chris shared with me that the
Board decided to register its apprenticeships
nationwide. In part, this is because some local
companies have multiple locations, many

in other states. The time spent setting up a
program here can now scale to wherever they
do business. The non-traditional apprentice-
ship program allows the Board to support the
efforts of employers to get people trained,
to get people in the pipeline working, and
to assist employers at multiple sites literally
across the USA.

“We don’t need a template for the tradition-
al,” Jan explained. “The traditional apprentice
programs already have great organizations,
but with non-traditional, we must help design
them. Non-traditional apprenticeship can be
just about anything, like manufacturing, as
well as maintenance and clerical.”

Chris chimed in: “We just completed a

grant where our goal was to provide five
thousand individuals into non-traditional
apprenticeship programs, and very glad to
say we exceeded that figure.”

Hopefully, then, this column does an ad-
equate job of explaining the press release
which caught my attention. A press release
that rightly touts the success of the Board’s
non-traditional apprenticeship program. Also,
if you know a bit more about the South Bay
Workforce Investment Board, that could
benefit you or someone you know. South
Bay residents can not only take real pride in
the Workforce Board, but some of you may
take or may help others to take advantage
of its great no-cost services. ®

The Boud's Office Building

2024 Job Fair
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